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The findings reported herein are provided to the Tourism Industry
Association of Canada (TIAC) i.e., ‘the client’. The Client is free to use the
findings in whatever manner it chooses, including releasing them to their
travel and tourism industry stakeholders and partners and/or media.

Twenty31 Consulting Inc. subscribes to the standards of the World
Association of Opinion and Marketing Research Professionals (ESOMAR).
ESOMAR sets minimum disclosure standards for primary research
studies that are released to the public or the media.

The purpose is to maintain the integrity of market research analysis
by avoiding misleading interpretations. If you are considering the
dissemination of the findings, please consult with us regarding the
form and content of publication. ESOMAR standards require us to
correct any misinterpretation.

Note: This report provides a top line overview of the research
findings Detailed insights specific to Canadian provinces and
territories, regions and cities could be identified based on
further analysis.
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Introduction

Overview

The findings detailed in this overview report are based on a survey of a representative sample
of 2,750 leisure travellers in Canada. Fieldwork was carried out online in February 2021. A
representative sample of the Canadian online population was drawn, stratified by age, gender,
region and education. This sample was then sent a survey invitation by email, and respondents
screened to identify leisure travellers. These were defined as those who either:

* Had travelled more than 40km from their home for an overnight leisure trip staying in paid
accommodation in the last three years

* Planned to travel over 40km from their home for an overnight leisure trip staying in paid
accommodation in the next year

Results are representative of the Canadian online adult traveller population and are considered
accurate within +/- 2 to 3 percentage points, 19 times out of 20.

The survey uses a questionnaire developed by Twenty31 Consulting in consultation with TIAC.
It was fielded in English and French.

Please note that all figures in the charts and tables in this report are expressed in percentages
(%), unless otherwise indicated. Total percentages may not add to 100 because of rounding.
Question wording and the base sample size is provided in the bottom of select pages.




Key Findings

Executive Summary 01

Canadians’ Travel Preferences and Plans

Canadians' most common preferences when travelling for leisure within their own country

are for a good-value holiday focused on relaxation, often involving authentic local food and
local culture and potentially including exposure to the natural world. They are relatively less
concerned about combining work with leisure, high-end shopping or specialist activities. While
a majority want to travel in high season, a significant proportion - nearly a third - would choose
shoulder season for a trip within their own province. Despite the ongoing COVID-19 pandemic,
over half say they currently have an overnight leisure trip planned - although less than one in
ten of these have actually booked.

How Canadians View Their
Country as a Destination

Ontario and BC remain the destinations of choice for much domestic travel among Canadians,
both in terms of past travel and future travel intentions. But the survey also reveals that
Canadians' views of much of their country is consistent, and highlights its important tourism
assets - all Canada'’s provinces and territories are viewed as naturally beautiful, and most are
also seen as having lots to see and do, including for families. Conversely, Canadians tend not
to view their country as refined or crowded, and most of the country is not seen as challenging.
The three territories are seen somewhat differently - they are appreciated for their unique
culture and the new perspective on the world they afford, but are also viewed as more
inaccessible. At present, the COVID-19 pandemic is cited as a barrier to travel for many, with
Ontario and Quebec viewed as the riskiest provinces to visit in terms of COVID-19 infection risk.




Key Findings

Executive Summary 02

Profile of Key Destinations

When travellers are asked about their
interest in visiting specific destinations
within their own province and neighbouring
ones, the marquee tier 1 destinations tend
still to attract most interest and to be well
ahead of others - destinations such as
Niagara Falls, Victoria, Banff, Montreal and
Quebec City. But with significant minorities
expressing interest in visiting tier 2
destinations such as Drumbheller in Alberta,
Regina in Saskatchewan, Gananoque in
Ontario and Charlevoix in Quebec, this
suggests that there is potential to grow
tourism beyond the well-known and
over-touristed centres.

Profile and Interest
in Key Attractions

Asked to rate their awareness and
interest in visiting attractions within
their own and neighbouring provinces,

a preference emerges for natural parks
and cultural attractions, as well as those
associated with destinations that already
have a high profile and a significant pull,
such as Vancouver, the Bay of Fundy

or the Rocky Mountains. The findings
suggest that there is some work to do to
raise the profile both of key destinations
and attractions within the three
territories, which tend to be

relatively little known.

Other Opportunities

The survey also reveals other possibilities
for growing tourism in Canada. One
promising area may be to promote
attractions to people making day trips
within their local area, one in three of
whom say they currently combine functional
visits for shopping with leisure activities.

It also reveals the potential for destinations
to promote themselves to the 48% of
Canadians open to temporary relocation.



March 2021

Canadians’ Leisure Travel Priorities

A National Survey of Canadian Travel Consumers

(E;Ievaéi_ng | £ |
Q cnaden . MwentyBD==  Canadi

powered by TIACIVAITC

04



Canadians’ Leisure Travel Priorities Summary

Findings Snapshot

* Relaxation, cost and authenticity are highest priorities when
travelling for leisure.

*  Work/leisure combination, high-end shopping and specialist
activities are lesser priorities.

* Activities involving natural environment seen as most important
in future Canadian leisure trip.

* Nearly a third would choose shoulder season for overnight
leisure trip within own province.

® Over half have Canadian leisure trip planned, but only just over a
quarter have reached the stage of active planning and booking.

* Personal referrals are top inspiration sources for
choosing destination.

* Personal referrals are most significant sources for
planning travel.

* Online travel sites like Expedia are key for making bookings.




Priorities in a Leisure Trip

Relaxation, cost and authenticity are highest

priorities when travelling for leislure.
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Base All respondents (n=2750)

Relaxation and indulgence

Cost of trip/economical travel

Authentic local food

Authentic local culture

Immersing yourself in nature (e.g. forest bathing, stargazing)
Historic sites and museums

Physical activities such as hiking, canoeing and kayaking
Nature and wildlife

Good shopping

Entertainment experiences such as visiting casinos or nightlife
Concerts and musical festivals

Folk festivals and events

City life

Camping

Wellness experiences such as forest bathing, visiting a spa or yoga

Q9. We would now like to ask you about different experiences that you may seek out while travelling for leisure (whether close to home or further away). We will now show you a few
lists of different experiences. For each one, please select the experience that is most important to you, and the experience that is least important for you.



Priorities in a Leisure Trip

Work/leisure combination, high-end shopping
and specialist activities are lesser priorities.

Least Important

s1 - Ability to combine business and leisure
= Shopping for high-end/luxury brands

s Fishing and hunting

3¢ e Activities that include an element of risk such as mountaineering, rafting or trekking
36 —— Meditation and yoga

35 e Winter sports such as skiing, snowshoeing and tubing

20 e Entertainment experiences such as visiting casinos or nightlife

20 —— Spas

27 Wellness experiences such as forest bathing, visiting a spa or yoga
2 S Indigenous crafts casinos or nightlife

24 Good shopping

24 City life

24 [ Camping

24 _ Living in an indigenous community

21 Luxury hotels and spas

Base All respondents (n=2750)
Q9. We would now like to ask you about different experiences that you may seek out while travelling for leisure (whether close to home or further away). We will now show you a few
lists of different experiences. For each one, please select the experience that is most important to you, and the experience that is least important for you.



Most and Least Important Activities on Future Leisure Trip in Canada

Activities involving natural environment seen as most important
in future Canadian leisure trip.
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Beaches

National/provincial parks and conservation areas
Whale watching

Restaurants

Fall colours viewing

Historic sites

Culinary festivals

Distilleries, wineries and breweries
Thermal springs

Camping

Wineries

Museums and galleries

Music and performance arts
Remote wilderness lodge

Carnivals

Base All respondents (n=2750)
Q28. You will now be shown a number of lists of activities you might want to do on a future leisure trip within Canada. For each list, please indicate the activity you would be most
interested in doing, and the activity you would be least interested in doing

38
34
31
31
30
29
29
26
26
25
24
24
23
21
21

Least Important

Throat singing

Heli-skiing and conservation areas
Golfing

Ice fishing

Casinos

Mountaineering, rock and ice climbing
Religious sites and attractions
Hunting

Sweat lodges

Para sailing and para surfing

Cycling (e.g., road, mountain, fat-tire)
Goat yoga

Rodeos (watching)

Indigenous language training

Snowshoeing



Likely Timing of Upcoming Leisure Trips Within Own Province

Nearly a third would choose shoulder season for
overnight leisure trip within own province.

April to June
July or August

September or October

November to March

Base All respondents (n=2750)
Q17. And if you were to make an overnight trip to your own province/territory in the next two years, would you be most likely to travel during...?



Upcoming Leisure Trips Planned Within Canada, and Path to Purchase

Over half have Canadian leisure trip planned, but only just over a quarter have
reached the stage of active planning and booking.

Overnight Leisure Trip Current State of Preparation

Still just dreaming about it

Have started to gather information about the destination

Currently planning the specific details of the itinerary

Have already booked or confirmed

I

Base All respondents/ administered (n=2750/1544)
Q21. At the moment, are you planning to take an overnight leisure trip within Canada (at least 40km from where you live) during the next six months (that is, between now and July 2021)?
Q22. Which of the following best describes your current state of preparation for this trip?



Information and Influence When Planning Leisure Travel

Personal referrals are top inspiration sources for choosing destination.

Destination Selection

72 Referrals And Recommendations 14 B Travel Sections, Newspaper
62 1IN Friends 7 | Other Magazine

18 B Travel Agents/Tour Operators 4 1B Television

10 B Influencers | Follow 31 N Travel Shows

so Social Media Channels 17 B Specialty Channels/Features
31 Facebook 3 1N Destination Websites

30 N YouTube 35 1N Hotel/Resort Website

23 B Instagram 32 1N Travel Review Sites - Trip Advisor
10 B Tiktok 22 1N Media Influencers

10 l Pinterest 22 - Travel Bloggers

s B Twitter 13 B Lifestyle Bloggers

s Snapchat 13 R Airline Website

6 I Reddit 1 |} Travel Magazine Website
s2 [N Print 10 i Travel Mobile Apps

24 1B Travel Guidebooks 5 | E-Newsletter | Subscribe To
23 N Travel Magazine

Base All respondents (n=2750)

Q30. When you choose a destination within Canada for a leisure trip, which of the following sources are usually most important in inspiring you?
Q31. And for planning your detailed itinerary for a leisure trip within Canada, which of the following would you tend to use?

Q32. And for booking (e.g., travel, accommodation, dining, visits to attractions), which of the following would you tend to use?



Information and Influence When Planning Leisure Travel

Personal referrals are top inspiration sources for choosing destination.

N
~

Travel Guidebooks

—_
O

Travel Magazine

—_
N

Travel Sections, Newspaper

Planning

67 N Referrals And Recommendations
53 [N Friends

19 Travel Agents/Tour Operators
10 B Influencers | Follow

2 1IN Online Travel Sites

40 1l Expedia

24 - Trivago

23 N Booking.com

15 Travelocity

10 B Kayak

- print

ul

Other Magazine

Base All respondents (n=2750)
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Google Search

Destination Websites

Online Travel Deal Sites
Groupon

Priceline

Hotwire

Lastminute.com
Hotel/Resort Website
Travel Review Sites - Trip Advisor
Airline Website

Travel Mobile Apps

Travel Magazine Website
E-Newsletter | Subscribe To

Other

Q30. When you choose a destination within Canada for a leisure trip, which of the following sources are usually most important in inspiring you?

Q31. And for planning your detailed itinerary for a leisure trip within Canada, which of the following would you tend to use?

Q32. And for booking (e.g., travel, accommodation, dining, visits to attractions), which of the following would you tend to use?



Information and Influence When Planning Leisure Travel

Online travel sites like Expedia are key for making bookings.

Booking

65 TGN Online Travel Sites 12 B Hotwire

40 - Expedia 7 I Lastminute.com

25 B Booking.com 39 1N Hotel/Resort Website

24 N Trivago 37 R Google Search

15 Travelocity 31 N Destination Websites

s B Kayak 24 IR Airline Website

s 1N Online Travel Deal Sites 15 Travel Agents/Tour Operators
21 B Travel Review Sites - Trip Advisor 4 | E-Newsletter | Subscribe To
15 Groupon 6 | Other

12 B Priceline

Base All respondents (n=2750)

Q30. When you choose a destination within Canada for a leisure trip, which of the following sources are usually most important in inspiring you?
Q31. And for planning your detailed itinerary for a leisure trip within Canada, which of the following would you tend to use?

Q32. And for booking (e.g., travel, accommodation, dining, visits to attractions), which of the following would you tend to use?
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Province/Territory: Image and Travel Preferences Summary

Findings Snapshot

Between them, Ontario and British Columbia account for nearly half of the recent overnight
leisure trips made.

British Columbia and Nova Scotia tourism offerings are best known to residents and those
living in adjacent provinces.

Ontario and British Columbia well ahead of other provinces in travel preference: Nova
Scotia is most popular Maritime province.

All provinces seen as naturally beautiful; absence of crowds another common association.
Northwest Territories, Yukon and Nunavut have clearly distinct image from rest of Canada.

Beyond COVID-19 concerns, over-familiarity, expense and desire for change of scene are
key barriers to local tourism.

Quebec and Ontario clearly seen as riskiest provinces for COVID-19 infection.




Location of Most Recent Domestic Overnight Leisure Trip

Between them, Ontario and British Columbia account for nearly half of the recent
overnight leisure trips made.

Ontario Newfoundland and Labrador

British Columbia Saskatchewan

Quebec New Brunswick

Alberta Manitoba

Nova Scotia Prince Edward Island

I

Base All administered (n=2500)
Q10. Which province or territory did you travel to or within for your most recent overnight leisure trip within Canada?



Familiarity With Provinces’ Tourism Offering Among Those Living Nearby

British Columbia and Nova Scotia tourism offerings are best known to residents
and those living in adjacent provinces.

British Columbia

Nova Scotia
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Base All administered (n=295-1097)
Q14. How familiar, if at all, are you with which each of the following provinces/territories has to offer when it comes to leisure travel and tourism?



Likely Location for Next Domestic Overnight Leisure Trip

Ontario and British Columbia well ahead of other provinces in travel preference:
Nova Scotia is most popular Maritime province.

Ontario

British Columbia
Alberta

Nova Scotia

Quebec

Prince Edward Island
New Brunswick
Newfoundland And Labrador
Saskatchewan
Manitoba

Yukon

Northwest Territories

Nunavut

Base All respondents (n=2750)
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. Likely to travel . On the fence . Unlikely to travel

Q15. How likely, if at all, are you to travel to each of the following provinces or territories for an overnight leisure trip staying in paid accommodation in the next two years? Please use a
scale of 1 to 10, where 1 means you are certain not to travel there, and 10 means you are certain to travel there.



Qualities Associated With Canadian Provinces and Territories

All provinces seen as naturally beautiful; absence of crowds another common
association. Northwest Territories, Yukon and Nunavut have clearly distinct
image from rest of Canada.

Naturally beautiful

Lots to see and do

Easy to get to
Family-friendly

Lots of outdoor activities
Good food and drink
Somewhere | can be myself
Range of accommodation
Easy to get around
Exciting

Safe and secure

Lots of history

Relaxing

Good weather

Good shopping
Culturally diverse
Authentic

Crowded

Refined

Good value for money

Somewhere to gain a new perspective on the world 39 33 31 31 29 33 35 34 51 37 50
Has a unique culture

Romantic 20 15
Culturally unique 36 38
Challenging 33 33

Base All administered (n=295-1097)
Q27. Here is a list of qualities you might associate with some Canadian provinces/territories. For each province/territory listed below, please select which qualities apply to that province.



Reasons for Not Taking Leisure Trips in Own Province/Territory

Beyond COVID-19 concerns, over-familiarity, expense and desire for change of
scene are key barriers to local tourism.

ALL BC AB SK MB ON QC PE NB NL NS NT YT NU

COVID/health concerns 47 48 46 46 42 53 38 42 51 50 48 22 25 33
Too familiar/seen everything already 33 33 36 29 40 26 33 42 38 39 34 67 75
Too expensive/poor value for money 29 36 28 26 28 32 28 15 26 18 23 33 25 67
Wish for a change of scene/somewhere new 29 31 33 30 35 24 26 44 33 25 35 44 50
Too many crowds 19 20 23 9 18 25 21 10 8 8 15 11 23 33
Not enough to do 16 12 13 20 18 14 21 19 23 15 14 0 25 33
Unpredictable or poor weather 16 15 16 19 11 14 17 8 17 29 15 11 25 B

Better/more interesting experiences

: 15 15 16 18 13 15 16 13 15 10 13 22
available elsewhere

Not enough time to take a vacation 8 8 11 12 5 6 10 2 6 3 8 25 33
Not enough history 3 1 3 1 3 3 4 8 3 1 3
No nightlife 3 4 2 4 2 3 5 8 3 2 3 -
Excessive nightlife 3 3 2 4 1 4 2 2 2 1 4
Not enough people 2 2 1 1 3 1 3 8 3 3 2
Other 3 3 3 6 2 3 1 0 3 3 3 11

Base All administered (n=3-2750)

Q26. Here are some reasons why people might prefer not to take an overnight leisure trip within their own province or territory. Which of the following would be the most likely
reasons for you not to want to make this sort of trip within your own province?



Perceived Risk of COVID Infection Per Province/Territory

Quebec and Ontario clearly seen as riskiest provinces for COVID-19 infection.

Nunavut
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New Brunswick

Saskatchewan

Manitoba

Alberta

W
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British Columbia

H
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Ontario n 25 25 47
Quebec H 26 28 39
. Much lower than Somewhat lower than . About the same as . Somewhat higher than . Much higher than

Base All administered (n=2156-2747)
Q29. In your opinion, is the risk of catching COVID-19 in each of the following provinces/territories higher or lower than in [NAME OF OWN PROVINCE/TERRITORY] or about the same?
Please answer using the scale below.
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Interest in Destinations in Each Province/Territory Summary

Findings Snapshot

* Interestin visiting Victoria is well ahead of other destinations in British Columbia,
including Vancouver.

* Interestis highest in visiting well-known Rockies destinations in Alberta.

* Modest level of interest in most Saskatchewan destinations, but around a quarter
interested in Saskatoon and Regina.

* Nearly one in three are interested in visiting Winnipeg, well ahead of other
Manitoba destinations.

* Atleast one in five interested in visiting most destinations in Ontario.
* Significant interest in all Quebec destinations, reaching 50% for Montreal and Quebec City.

®* Moncton and Fredericton seen as top destinations in New Brunswick, but interest high
across province.

® StJohn'sis clearly seen as top Newfoundland and Labrador destination, but other
destinations also interest large minorities.

* Halifax appeals to nearly three in five travellers, with high interest in several other
destinations in Nova Scotia.

* Between one third and a half interested in visiting all Prince Edward Island destinations.
® Modest level of interest in Northwest Territories urban centres.
* Similar levels of interest - just under a quarter - in travel to Whitehorse and Dawson City.

* Little differentiation in interest between Nunavut destinations suggests low awareness.




British Columbia: Interest in Travelling to Destinations in Province

Interestin visiting Victoria is well ahead of other destinations in British Columbia,
including Vancouver.

British Columbia

Victoria
Vancouver
Okanagan Valley
Tofino

Kelowna
Sunshine Coast
Whistler
Nanaimo
Kootenay Rockies
Kamloops

Haida Gwaii
Burnaby

Surrey
Richmond
Revelstoke
Powell River
Dawson Creek
Prince George

Base All administered (n=532)
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Interested ] Onthefence ]l Notinterested

Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Alberta: Interest in Travelling to Destinations in Province

Interest is highest in visiting well-known Rockies destinations in Alberta.

Alberta Ratings of Travellers Living in Alberta and Neighbouring Provinces

Banff
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Jasper
Lake Louise
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Calgary 33 43 24
Edmonton 31 42 27
Red Deer 14
Lethbridge 12
Medicine Hat 12
Bonnyville 34

Interested . On the fence . Not interested

Base All administered (n=678)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Saskatchewan: Interest in Travelling to Destinations in Province

Modest level of interest in most Saskatchewan destinations, but around a quarter
interested in Saskatoon and Regina.

Saskatchewan Ratings of Travellers Living in Saskatchewan and Neighbouring Provinces
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Prince Albert

1 32 57

Yorkton

North Battleford

Swift Current

Nipawin

Interested . On the fence . Not interested

Base All administered (n=365)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Manitoba: Interest in Travelling to Destinations in Province

Nearly one in three are interested in visiting Winnipeg, well ahead of
other Manitoba destinations.

Manitoba Ratings of Travellers Living in Manitoba and Neighbouring Provinces

Winnipeg
Churchill
Brandon

Steinbach

Winkler

Interested . On the fence . Not interested

Base All administered (n=365)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how

interested, if at all, you would be in travelling there for leisure purposes.



Ontario: Interest in Travelling to Destinations in Province

Atleast onein five interested in visiting most destinations in Ontario.

Ontario
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Niagara Falls
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Huntsville 21 41 38
Waterloo 20 42 38

Thunder Bay
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North Bay
Windsor 20 38 42
Sudbury
Sault ste. Marie
Guelph 17 42 41

Interested ] Onthefence ]l Notinterested

Base All administered (n=843)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Quebec: Interest in Travelling to Destinations in Province

Significantinterest in all Quebec destinations, reaching 50% for Montreal

and Quebec City.
Quebec Ratings of Travellers Living in Quebec and Neighbouring Provinces
quevec ciy | T - S S
vont-Tremolan: | RS S~
Gaspésie 38 38 29
Laurentians 34 39 27

Eastern Townships

I I .
Laval
Sherbrooke 27 37 36

Interested . On the fence . Not interested

Base All administered (n=732)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



New Brunswick: Interest in Travelling to Destinations in Province

Moncton and Fredericton seen as top destinations in New Brunswick, but interest
high across province.

New Brunswick Ratings of Travellers Living in New Brunswick and Neighbouring Provinces
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Alma 28 38 34

Miramichi 26 38 36

Charlotte County
Bathurst
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42 37

Campbellton
Edmundston

Interested . On the fence . Not interested

Base All administered (n=449)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Newfoundland and Labrador: Interest in Travelling to Destinations in Province

St John’'sis clearly seen as top Newfoundland and Labrador destination, but other
destinations also interest large minorities.

Newfoundland and Labrador Ratings of Travellers Living in Newfoundland and Labrador and Neighbouring Provinces
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Base All administered (n=270)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Nova Scotia: Interest in Travelling to Destinations in Province

Halifax appeals to nearly three in five travellers, with high interest in several other
destinations in Nova Scotia.

Nova Scotia Ratings of Travellers Living in Nova Scotia and Neighbouring Provinces
Halifax | T .
Lunenburg
Sydney
Baddeck | < Y T T -
wolfville | R Y T .-
Ingonish 32 41 27
Liverpool 28
Yarmouth 28 0

New Glasgow
Masstown

Amherst

N
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©
N
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w
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Pugwash

=y
O
F
H
w
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Interested . On the fence . Not interested

Base All administered (n=289)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Prince Edward Island: Interest in Travelling to Destinations in Province

Between one third and a half interested in visiting all Prince Edward
Island destinations.

Prince Edward Island Ratings of Travellers Living in Prince Edward Island and Neighbouring Provinces

Charlottetown 36 18

Summerside 36 20

Cavendish

Victoria by the Sea

Souris

. Interested . On the fence . Not interested

Base All administered (n=202)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how

interested, if at all, you would be in travelling there for leisure purposes.



Northwest Territories: Interest in Travelling to Destinations in Territory

Modest level of interest in Northwest Territories urban centres.

Northwest Territories Ratings of Travellers Living in Northwest Territories and Neighbouring Provinces

Yellowknife

Hay River

. Interested . On the fence . Not interested

Base All administered (n=142)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Yukon: Interest in Travelling to Destinations in Territory

Similar levels of interest - just under a quarter - in travel to Whitehorse
and Dawson City.

Yukon Ratings of Travellers Living in Yukon and Neighbouring Provinces

Whitehorse

Dawson City

. Interested . On the fence . Not interested

Base All administered (n=206)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Nunavut: Interest in Travelling to Destinations in Territory

Little differentiation in interest between Nunavut destinations
suggests low awareness.

Nunavut Ratings of Travellers Living in Nunavut and Neighbouring Provinces

Iqaluit

Baker Lake
Cambridge Bay
Rankin Inlet

Arviat

. Interested . On the fence . Not interested

Base All administered (n=370)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.
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Awareness and Interest in Tourism Attractions in Each Province/Territory Summary

Findings Snapshot

* Key Vancouver attractions have highest profile and appeal within British Columbia.
® Rockies natural parks are standout attractions in Alberta, but Calgary Zoo also appeals.
®* Most Saskatchewan attractions have not yet cut through to public awareness.

* Profile of Manitoba attractions is modest, but highest for natural parks and
cultural attractions.

* Niagara Falls is the marquee Ontario attraction, but 1000 Islands and Algonquin Park
also appeal.

® Old quarters of Montreal and Québec have the edge over other Québec attractions in
profile and appeal.

* Bay of Fundy attractions are the clear standout in New Brunswick.

® Gros Morne and Signal Hill have the highest profile and greatest appeal in Newfoundland
and Labrador.

® (Cape Breton and historical attractions are positively viewed within Nova Scotia.
* The Confederation Bridge and Green Gables have highest profile in Prince Edward Island.

* Wood Buffalo and Great Slave Lake have highest awareness in Northwest Territories,
but little differentiation in awareness.

* Little differentiation in profile or appeal suggests that Yukon attractions are
largely unknown.

* Northwest Passage is only Nunavut attraction that has cut through to public awareness.




British Columbia: Awareness of and Interest in Tourism Attractions

Key Vancouver attractions have highest profile and appeal within

British Columbia.
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Base All administered / respondents (n=511 / 532)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



Alberta: Awareness of and Interest in Tourism Attractions

Rockies natural parks are standout attractions in Alberta,
but Calgary Zoo also appeals.
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Base All administered / respondents (n=646 / 678)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



Saskatchewan: Awareness of and Interest in Tourism Attractions

Most Saskatchewan attractions have not yet cut through to public awareness.
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Base All administered / respondents (n=263 / 365)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



Manitoba: Awareness of and Interest in Tourism Attractions

Profile of Manitoba attractions is modest, but highest for natural
parks and cultural attractions.
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Base All administered / respondents (n=291 / 422)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



Ontario: Awareness of and Interest in Tourism Attractions

Niagara Falls is the marquee Ontario attraction, but 1000 Islands and
Algonquin Park also appeal.
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Base All administered / respondents (n=806 / 843)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



Quebec: Awareness of and Interest in Tourism Attractions

Old quarters of Montreal and Québec have the edge over other Québec
attractions in profile and appeal.
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Base All administered / respondents (n=680 / 732)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



New Brunswick: Awareness of and Interest in Tourism Attractions

Bay of Fundy attractions are the clear standout in New Brunswick.
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Base All administered / respondents (n=245 / 449)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



Newfoundland and Labrador: Awareness of and Interest in Tourism Attractions

Gros Morne and Signal Hill have the highest profile and greatest appeal in
Newfoundiand and Labrador.
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Base All administered / respondents (n=220 / 270)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



Nova Scotia: Awareness of and Interest in Tourism Attractions

Cape Breton and historical attractions are positively viewed within Nova Scotia.
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Base All administered / respondents (n=270 / 289)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



Prince Edward Island: Awareness of and Interest in Tourism Attractions

The Confederation Bridge and Green Gables have highest profile in
Prince Edward Island.
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Base All administered / respondents (n=183 / 202)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?
Q25. And how interested, if at all, are you in visiting each of these attractions?



Northwest Territories: Awareness of and Interest in Tourism Attractions

Wood Buffalo and Great Slave Lake have highest awareness in Northwest
Territories, but little differentiation in awareness.
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Base All administered / respondents (n=82 / 142)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



Yukon: Awareness of and Interest in Tourism Attractions

Little differentiation in profile or appeal suggests that Yukon attractions

are largely unknown.
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Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?



Nunavut: Awareness of and Interest in Tourism Attractions

Northwest Passage is only Nunavut attraction that has cut through to

public awareness.
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Base All administered / respondents (n=97 / 370)

Q24. Here are some visitor attractions that you might choose to visit within your own province/territory and neighbouring provinces/territories. Before this survey, which of these
attractions had you heard of?

Q25. And how interested, if at all, are you in visiting each of these attractions?
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Day Trips in Home Region Summary

Findings Snapshot

Nearly half (45%) are making day trips of 40+km for activities related to daily life at least
once a month.

Shopping is dominant reason for day trips; more than one in three regularly combine them
with leisure activities.

Shopping is primary reason for day trips - primarily for groceries, with household goods
and home improvement as secondary reasons.




Frequency of Day Trips in Home Region

Nearly half (45%) are making day trips of 40+km for activities related
to daily life at least once a month.

Several times a week

Once a week

Two or three times a month
Once a month

A few times a year

Once ayear

Less often than once a year

Never

Base All respondents (n=2750)
Q18. Before the COVID-19 pandemic, how often, if at all, would you say you travelled to destinations at least 40km from where you live for activities related to your daily life,
without staying overnight?



Day Trips in Home Region and Potential for Combining With Leisure Activities

Shopping is dominant reason for day trips; more than one in three
regularly combine them with leisure activities.

Important reasons for local day trips Important reasons for local day trips
53 - Grocery shopping
53 Household goods shopping
33 - Dentist or doctor’s appointment
30 Home improvement/DIY-related shopping
25 . To watch a sporting event
19 Hair or other personal grooming appointment
17 . To play sports
17 Child’s sporting/musical event

o)}
||

Pet grooming

28 Other

Base All respondents/ administered (n=2750/2633)

Q19. Before the COVID-19 pandemic, thinking about the most recent day trips you have made of at least 40km for activities related to your daily life, what were the most important
reasons for those trips?

Q20. And before the COVID-19 pandemic, on these day trips to destinations at least 40km away, how often did you take the opportunity to take part in leisure activities such as visiting
a museum, park, historic site, cultural venue or other leisure attraction at your destination during your visit?



Reasons for Day Trips in Home Region

Shopping is primary reason for day trips — primarily for groceries, with household
goods and home improvement as secondary reasons.

Most Importunt Reason Other Reasons
33 - Grocery shopping 20 . Grocery shopping
12 Household goods shopping 41 Household goods shopping
9 I Dentist or doctor’s appointment 24 . Dentist or doctor’s appointment
8 To watch a sporting event 18 To watch a sporting event
6 I To play sports 11 I To play sports
6 Child’s sporting/musical event 11 Child’s sporting/musical event
4 I Home improvement/DIY-related shopping 27 . Home improvement/DIY-related shopping
3 Hair or other personal grooming appointment 16 Hair or other personal grooming appointment
1 | Pet grooming 5 I Pet grooming
15 Other 13 Other

Base All respondents (n=2750)
Q19. Before the COVID-19 pandemic, thinking about the most recent day trips you have made of at least 40km for activities related to your daily life, what were the most important
reasons for those trips?
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Remote Living and Working Summary

Findings Snapshot

*  Numbers working mostly remotely have nearly doubled since COVID-19 - but over half
still never do.

* Nearly half of Canadians are interested in remote living/working temporarily, with one in
four naming British Columbia as their preferred location.

® Attractive scenery, internet access and proximity to family/friends are key location factors.

* Professional services, healthcare and construction workers are well represented among
those interested in relocating to most popular provinces.




Remote Working Patterns Before and Since COVID-19

Numbers working mostly remotely have nearly doubled since
COVID-19, but over half still never do.

Self Before the COVID-19 Pandemic

. I always work remotely All the time

. | frequently work remotely Most of the time

. | occasionally work remotely Some of the time

Not at all

. | cannot work remotely

Partner Since the COVID-19 Pandemic

. They always work remotely All the time

. They frequently work remotely Most of the time

49

. They occasionally work remotely Some of the time

Not at all

. They cannot work remotely

Base All administered / respondents (n=1655 / 1639 / 2750)

Q42. Which of the following best describes the opportunities you have to work remotely (i.e., from your home or another location away from your regular workplace)?

Q43. And thinking about your partner or spouse, which of the following best describes the opportunities you have to work remotely (i.e., from your home or another location away
from your regular workplace)?

Q44. How often, if at all, have you worked remotely...



Attitudes Towards Temporary Remote Living and Working

Nearly half of Canadians are interested in remote living/working temporarily,
with one in four naming British Columbia as their preferred location.

Interest in Temporary Remote Living/working Preferred Province/Territory to Live/Work Remotely

British Columbia

Ontario

Quebec

Alberta

Nova Scotia

Prince Edward Island
Newfoundland and Labrador
New Brunswick
Saskatchewan

Yukon

N NN W U1 O 0 0 WO Ul

Manitoba

Nunavut

Northwest Territories

14 Not sure

. Very interested
. Not very interested

. Somewhat interested

. Not at all interested

Base All respondents (n=2750)
Q45. How interested, if at all, would you be in temporarily living and working remotely from another part of Canada in the future?
Q46. If you were to temporarily live and work remotely from another part of Canada in the future, which provinces or territories would you be most likely to choose?



Considerations When Choosing Remote Live/Work Location

Attractive scenery, internet access and proximity to family/friends are

key location factors.

38 _ Attractive scenery and landscape

32 _ Close to family and friends

25 _ Somewhere I've always wanted to visit/live

17 _ Somewhere | can live a sustainable lifestyle

15 _ Close to my regular home

15 _ Somewhere very different from my regular home

14 _ Exciting and dynamic

14 _ Good transportation links

9 _ Availability of grants and other incentives for remote workers
6 - Close to important business contacts (clients, suppliers etc.)
5 - An Anglophone area/ a Francophone area

Base All respondents (n=2750)
Q48. Which of the following would be the most important considerations for you when choosing a location to temporarily live and work remotely?



Temporary Remote Living and Working: Province and Sector

Professional services, healthcare and construction workers are well represented
among those interested in relocating to most popular provinces.

British Prince
Sector Currently Employed in Columbia Ontario Quebec Alberta Edward Island
Professional, scientific and technical services [J|j 10 [ 14 B 12 [ | 9 | 3
Healthcare and social assistance [} 9 [ | 10 [ | 9 [ ] 16 i 3
Construction . 8 I 4 - 15 - 16 . 7
Accommodation and food services [ 7 | 2 [ | 6 e 31
Educational services [ 6 | 4 [ | 6 | 3 [ | 7
Finance, insurance, real estate and leasing [ 5 [ | 8 i 3 [ | 6 i 3
Public administration [ 5 [ | 8 | 3 | 3
Information, culture and recreation || 3 | 4 i 3
Manufacturing | 2 | 4 B 9 [ | 6 [ | 10
Forestry, fishing, mining, oil and gas | 2 | 2 [ | 9 i 3
Transportation and warehousing | 2 | 2 [ | 6 | 3
Utilities | 1 | 4 i 3 [ | 6 i 3
Trade | 1 | 4 | 3
Business, building and other support services . 9 I 6
Agriculture [ | 6
Other services [l 15 B 12 [ | 6 [ | 7
other [l 17 [ 20 [ | 12 [ | 9 [ | 14

Base All those who have very interested (n=121,51,33,32,29)
Q46. Which of the following would be the most important considerations for you when choosing a location to temporarily live and work remotely?
Q49. Please select the sector you work in from the list below.
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Perspectives and Preferences of Winter/Shoulder Season Travellers Summary

Findings Snapshot

® Physical activities are higher priority for winter season travellers, with cost a lesser factor.

* Whale watching and visiting national parks popular among both winter and
shoulder visitors.

* Okanagan Valley and Jasper among the most popular potential British Columbia and
Alberta destinations for winter/shoulder travellers.

® Major urban centres most popular potential destinations in Saskatchewan, Manitoba,
and Yukon among winter/shoulder travellers.

* Little evidence that winter/shoulder season travellers differ in destination preference
in Ontario, Quebec, and Nunavut.

* StJohn's, Moncton and Halifax are top Maritimes destinations for
winter/shoulder travellers.

* Victoria and Vancouver attractions have greatest appeal in British Columbia for winter/
shoulder season travellers.

* Parks, spas and lakes are popular attractions in Saskatchewan, Manitoba, and Yukon
among winter/shoulder season travellers.

* Appeal of Niagara Falls and historic Quebec urban centres also apparent among winter/
shoulder travellers.

* National parks in Maritimes hold strong appeal among winter/shoulder season travellers.

® COVID-19 concern is dominant reason for reluctance to local travel among
winter/shoulder travellers.

* Referrals and social media are top inspiration sources for winter/shoulder travellers - as
they are overall.



Priorities in a Leisure Trip: Winter/Shoulder Season Travellers

Physical activities are higher priority for winter season travellers,
with cost alesser factor.

Shoulder Season Travellers Winter Season Travellers
50 - Relaxation and indulgence 56 - Relaxation and indulgence
44 - Cost of trip/economical travel 33 - Cost of trip/economical travel
41 - Authentic local food 40 - Authentic local food
38 - Authentic local culture 30 - Authentic local culture
36 - Historic sites and museums 28 - Historic sites and museums
32 - Immersing yourself in nature 27 . Immersing yourself in nature
26 . Physical activities 37 - Physical activities
26 . Nature and wildlife 20 . Nature and wildlife
26 . Sustainable travel/eco-tourism 21 . Sustainable travel/eco-tourism
25 . Folk festivals and events 22 . Folk festivals and events

Base All shoulder season travellers (n=776) / winter season travellers (n=86)
Q9. We would now like to ask you about different experiences that you may seek out while travelling for leisure (whether close to home or further away). We will now show you a few
lists of different experiences. For each one, please select the experience that is most important to you, and the experience that is least important for you.



Most and Least Important Activities on Future Leisure Trip in Canada: Winter/Shoulder Season Travellers

Whale watching and visiting national parks popular among both
winter and shoulder visitors.

39

37

34

33

31

30

30

28

27

27

Shoulder Season Travellers

Whale watching

National/provincial parks and conservation areas
Fall colours viewing

Beaches

Historic sites

Restaurants

Culinary festivals

Distilleries, wineries and breweries

Thermal springs

Wineries

Base All shoulder season travellers (n=776) / winter season travellers (n=86)
Q28. You will now be shown a number of lists of activities you might want to do on a future leisure trip within Canada. For each list, please indicate the activity you would be most

interested in doing, and the activity you would be least interested in doing.

41

33

29

37

24

37

24

31

21

23

Winter Season Travellers

Whale watching

National/provincial parks and conservation areas
Fall colours viewing

Beaches

Historic sites

Restaurants

Culinary festivals

Distilleries, wineries and breweries

Thermal springs

Wineries



Interest in Travelling to Destinations Within Provinces: Winter/Shoulder Season Travellers

Okanagan Valley and Jasper among the most popular potential British Columbia
and Alberta destinations for winter[shoulder travellers.

% winter/shoulder season travellers interested in visiting each destination on potential future leisure trip

68

57

53

53

50

British Columbia

Victoria

Okanagan Valley

Kelowna

Vancouver

Tofino

66

60

55

53

53

Alberta

Base All shoulder and winter season travellers BC (n=211) / NT (n=47) / AB (n=240)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.

NW Territories
Banff 28 - Yellowknife
Jasper 19 . Hay River
Lake Louise
Calgary

Canmore-Kananaskis



Interest in Travelling to Destinations Within Provinces: Winter/Shoulder Season Travellers

Major urban centres most popular potential destinations in Saskatchewan,
Manitoba and Yukon among winter/shoulder travellers.

% winter/shoulder season travellers interested in visiting each destination on potential future leisure trip

39

31

20

19

17

Saskatchewan

Saskatoon

Regina

Moose Jaw

North Battleford

Prince Albert

33

27

15

14

12

Manitoba

Base All shoulder and winter season travellers SK (n=94) / YT (n=78) / MB (n=108)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.

Yukon
Winnipeg 29 - Whitehorse
Churchill 28 - Dawson City
Winkler
Brandon
Steinbach



Interest in Travelling to Destinations Within Provinces: Winter/Shoulder Season Travellers

Little evidence that winter/shoulder season travellers differ in destination
preference in Ontario, Quebec, and Nunavut.

% winter/shoulder season travellers interested in visiting each destination on potential future leisure trip

Ontario Quebec Nunavut
67 - Niagara Falls 69 - Montreal 37 - Baker Lake
61 - Niagara-on-the-Lake 67 - Quebec City 32 - Iqaluit
59 - Toronto 58 - Mont-Tremblant 32 - Cambridge Bay
55 - Ottawa 53 - Laurentians 32 - Rankin Inlet
49 - Prince Edward County 52 - Gatineau 31 - Arviat

Base All shoulder and winter season travellers ON (n=247) / NU (n=121) / QC (n=226)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Interest in Travelling to Destinations Within Provinces: Winter/Shoulder Season Travellers

St John’s, Moncton and Halifax are top Maritimes destinations
for winter[shoulder travellers.

% winter/shoulder season travellers interested in visiting each destination on potential future leisure trip

Newfoundland and Labrador New Brunswick Nova Scotia
58 - St John's 56 - Moncton 81 - Halifax
45 - Trinity 53 - Fredericton 72 - Lunenburg
45 - Avalon Region 49 - Saint John 52 - Baddeck
43 - Bonavista 45 - St. Andrews 52 - Sydney
43 - Corner Brook 43 - Dieppe 51 - Wolfville

Base All shoulder and winter season travellers NL (n=74) / NS (n=81) / NB (n=139)
Q23. Here are some destinations that you might choose to travel to within your own province/territory and neighbouring provinces/territories. For each one, please indicate how
interested, if at all, you would be in travelling there for leisure purposes.



Interest in Travelling to Destinations Within Provinces: Winter/Shoulder Season Travellers

Victoria and Vancouver attractions have greatest appeal in British Columbia
for winter[shoulder season travellers.

% winter/shoulder season travellers interested in visiting each attraction on potential future leisure trip

British Columbia Alberta NW Territories
58 - Victoria's Inner Harbour 65 - Banff National Park 31 - Great Slave Lake
56 - Stanley Park 62 - Jasper National Park 31 - Klvstio:nzlugjrlﬁ
» Il crniesond o Il D 2 1l ot e e
o B e Emee o s > ararn atens
48 - Great Bear Rainforest 50 - ijéi:grpljies 27 . Dempster Highway

Base All shoulder and winter season travellers BC (n=211) / NT (n=48) / AB (n=240)
Q25. And how interested, if at all, are you in visiting each of these attractions?



Interest in Travelling to Destinations Within Provinces: Winter/Shoulder Season Travellers

Parks, spas and lakes are popular attractions in Saskatchewan, Manitoba, and
Yukon among winter/shoulder season travellers.

% winter/shoulder season travellers interested in visiting each attraction on potential future leisure trip

36

N
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N
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Saskatchewan

Manitou Springs Resort
& Mineral Spa

Cypress Hills
Interprovincial Park

RCMP Heritage Centre

Prince Albert National Park

Western Development
Museum

31

29

29

29

27

Manitoba

Base All shoulder and winter season travellers SK (n=94) / YT (n=78) / MB (n=108)
Q25. And how interested, if at all, are you in visiting each of these attractions?

Assiniboine Park

Canadian Museum
for Human Rights

Manitoba- Royal
Canadian Mint

The Winnipeg Art Gallery

The Forks National
Historic Site

41

37

37

35

33

<
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=
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=)

Emerald Lake

Miles Canyon

SS Klondike National
Historic Site

Takhini Hot Springs

Yukon Wildlife Preserve



Interest in Travelling to Destinations Within Provinces: Winter/Shoulder Season Travellers

Appeal of Niagara Falls and historic Quebec urban centres also apparent among
winter/shoulder travellers.

% winter/shoulder season travellers interested in visiting each attraction on potential future leisure trip

Ontario Quebec Nunavut

Old Montreal 44 The Northwest Passage

68 Niagara Falls 68

59 1000 Islands 65 Old Quebec 40 Auyuittuqg National Park

55 . Royal Ontario Museum 62

Igalugaarjuup Nunanga

Gatineau Park 39 Territorial Park

Algonquin Park 57

The Canadian Museum

of History 37

Parliament Hill 56 Arctic Watch Lodge

Montreal Botanical Garden 39 - Sirmilik National Park

Base All shoulder and winter season travellers ON (n=247) / NU (n=121) / QC (n=226)
Q25. And how interested, if at all, are you in visiting each of these attractions?



Interest in Travelling to Destinations Within Provinces: Winter/Shoulder Season Travellers

National parks in Maritimes hold strong appeal among winter/shoulder
season travellers.

% winter/shoulder season travellers interested in visiting each attraction on potential future leisure trip

Newfoundland and Labrador New Brunswick Nova Scotia
59 - hﬁ;gi;“ﬁlgﬁflg%‘ft’z 62 - Fundy National Park 77 - The Cabot Trail
57 - Gros Morne National Park 57 - The Hopewell Rocks 74 - Peggy's Cove Lighthouse
50 . Terra Nova National Park 55 - Fundy Trail Parkway 73 - Old Town Lunenburg
47 . The Rooms 53 - Kouchibouguac National Park 69 - E%:;ti;ensas| %ﬁé&ﬁ?&rg
47 . Bonavista Lighthouse 52 - Village Historique Acadien 69 - ﬁiﬂifgf;c::kmghlands

Base All shoulder and winter season travellers NL (n=74) / NS (n=81) / NB (n=139)
Q25. And how interested, if at all, are you in visiting each of these attractions?



Reasons for Not Taking Leisure Trip in Own Province/Territory: Winter/Shoulder Season Travellers

COVID-19 concern is dominant reason for reluctance to local travel
among winter/shoulder travellers.

Shoulder Season Travellers Winter Season Travellers

COVID/health concerns COVID/health concerns

Wish for a change of scene/somewhere new Wish for a change of scene/somewhere new

Too familiar/seen everything already Too familiar/seen everything already

Too expensive/poor value for money Too expensive/poor value for money

Too many crowds Too many crowds

Base All shoulder season travellers (n=776) / winter season travellers (n=86)
Q26. Here are some reasons why people might prefer not to take an overnight leisure trip within their own province or territory. Which of the following would be the most likely
reasons for you not to want to make this sort of trip within your own province?



Information and Influence Channels When Planning Leisure Travel: Winter/Shoulder Season Travellers

Referrals and social media are top inspiration sources for winter/shoulder
travellers — as they are overall.
Shoulder Season Travellers Winter Season Travellers

Referrals And Recommendations Referrals And Recommendations

75

Social Media Channels Social Media Channels

o
=
3
=
o
=
3
=

Television Television

Destination Websites Destination Websites

Base All shoulder season travellers (n=776) / winter season travellers (n=86)
Q30. When you choose a destination within Canada for a leisure trip, which of the following sources are usually most important in inspiring you?
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Twenty31 Consulting is a research and innovation-based
management consultancy working with senior leaders of
travel and tourism organizations to define and build
sustainable, competitive advantage.



